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Invitation to the 2011 Workshop on Questionnaire - Evaluation – Standards

Dear colleague,

We hereby invite you to next year’s workshop on Questionnaire - Evaluation – Standards, QUEST 2011. The intention of the workshop is to bring together survey practitioners and researchers concerned about this subject for three days of interesting and useful presentations and roundtable discussions. The three full day meeting will take place in Granada (Spain), starting on the 27th of April and finishing on the 29th. For more information about Granada, please see the official site for tourism of Granada city: http://www.granadatur.com/en/ 

We have pre-booked rooms in the “Carmen de la Victoria” from April 26th to 30th. It is a university residence for special guests owned by the University of Granada. http://www.ugr.es/~rinvitadoscarmenv/ To get an idea you can see the site: . The residence is located in the “Albayzin” quarter, which is a UNESCO World Heritage Site. The meetings will be also held in the residence. Flight reservations should be made for the Granada airport. You can see "How to get there" in http://www.granadatur.com/en/
We’d like to invite all attendees to participate in the workshop by presenting some of their questionnaire evaluation research and/or recent experiences in questionnaire evaluation or testing. The presentations are limited to about ten minutes. There will be a proceedings booklet after the workshop. Participants are asked to send a short abstract [250 - 300 words] to the QUEST committee no later than January 31, 2011. The programme for the workshop is now under development. The planning committee is currently working on the following possible topics that can help guide you:

· Cognitive interviewing methods and practice
· How conduct of cognitive interviews affects data yielded

· Comparison of cognitive interview findings with findings from other testing methods 

· Cognitive interviewing for special populations
· Ethnicity, language, cross national surveys

· Groups with mental/cognitive impairments, children, elites, businesses, etc.

· Testing and evaluating mixed-mode survey instruments
· What techniques can be used in testing?

· What questions can be answered using which methods?

· Design challenges for mixed mode surveys

· CASM in the 21st century 

· What have we learned? 

· What should the research agenda look like going forward?

· Is there still a role for question testing in a more austere economic climate?

We are still open to suggestions about topics and presentations: do not hesitate to contact us if you want to contribute with names or ideas. 

A registration form is attached to this letter. Please register as soon as possible, but no later than December 31, 2010. Please respond using e-mail to quest2011@qlabgroup.com. Of course, don’t hesitate to e-mail me if you have questions or doubts. The maximum number of rooms pre-booked in the “Carmen de la Victoria” is 20: 11 single rooms and 9 double rooms that can also be booked as single rooms. Thus, there is the option to share rooms. We will attend to the reservations in the “Carmen de la Victoria” for you. Please include in your mail the full names, passport numbers, mail address and organization of persons who are attending the meeting. Nevertheless, we will shortly provide information and help for booking in other hotels in the area. The number of participants is restricted to 25 people to achieve a workshop with plenty of room for discussions and networking, though limited to two persons from each organisation. If you are unable to attend, we would encourage you to invite a colleague who could represent your organization. In addition, if your organisation plans to send two participants, please inform us whether you would like to share rooms. 
We look forward to hearing from you.

Best regards 

Jose-Luis Padilla

University of Granada
QUEST Program
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How to use edit staff debriefings in questionnaire design

Pia Hartwig and Helena Bäckström, Statistics Sweden

In one sense, a questionnaire is never complete. Test results, process data and research findings constantly provide reasons to update and improve the questionnaire. At Statistics Sweden we are currently trying to shift the perspective on questionnaire design from a linear to a cyclic one. We are developing a cyclic model in which the questionnaire can be improved continuously in multiple rounds. 

In this presentation, we will focus on one stage in this cyclic model. In particular, we will present how we work with editing staff debriefings (a relatively new qualitative method) to get input to the questionnaire design process. The editing staff is doing a lot of data checking and they have many contacts with the respondents. As such, they have much information concerning problems in the questionnaire. We have tested applying results from edit staff debriefings to the questionnaire design, in a cyclic model, with very good results.

Evaluating web questionnaire aspects and questions in order to predict response rates

Dirkjan Beukenhorst. Statistics Netherlands

Statistics Netherlands is conducting more and more surveys according to a mixed-mode data collection design. This is a sequential design, starting with an invitation to answer a web questionnaire. If no response is received, respondents are approached by cati if a telephone number is found and face-to-face if no telephone number can be traced. Response rates for web versions of surveys differ greatly between them although the target population is the same, the general population of the Netherlands. Some web versions attain around forty percent response, others get stranded at about twenty percent. Consequences for planning processes of the subsequent cati and capi approaches are serious, as are those concerning the necessary budgets for these more expensive modes. Up till now we have not been able to predict for new surveys these web response rates within reasonable margins.
A study has recently been started to investigate this problem. In the first place we will compare these response rates systematically between different surveys, looking at the subject matter of these surveys but also aspects like length of questionnaire, way of presentation etc. A substantial part of web non-response is caused by drop-out; people start the questionnaire but do not complete it. We gather at the moment data on respondents who start the questionnaire but quit without completing it. Aim is to detect what types of questions (formal aspects or subject matter aspects) provoke these drop-outs. To maximize the usefulness of the results we will do analyses for different subpopulations. We hope to be able to present first results.

Developing a Quality Framework for Cognitive Interviewing

Debbie Collins, National Centre for Social Research, UK

Cognitive interviewing practices are variable and unstandardised so how can we demonstrate that our findings are robust and that our recommendations should be actioned?  One possibility is to adopt a quality framework that identifies practices that encourage transparency of methods and procedures at all stages of the cognitive interviewing process. An example framework is presented, based on a quality framework produced for qualitative research in the UK.

Challenges to asking about health knowledge – Lessons Learned

Carol Cosenza and Jack Fowler. Center for Survey Research. University of Massachusetts Boston.
For the past several years, we have been using cognitive interviews and split ballot testing to improve our ability to measure patient knowledge.  We have tested several different question formats and instrument designs, all with the ultimate goal of finding out what people truly know.  The findings we will discuss are based on over 60 cognitive interviews covering a dozen health conditions including breast cancer, back and knee pain, and cancer screenings, and several hundred responses to split ballot tests (covering some of the same topics).

This talk will explore some of the major challenges we’ve encountered, including asking about risks and benefits, whether respondents are able to answer about generalized knowledge, and working to overcome the respondents fear of not having correct answers.  We will present some of what we learned about how to ask health related knowledge questions, including the use of open-ended and closed-ended formats; the effects of allowing "don't know" options, and how to better use instructions and introductions in a survey instrument.  We will discuss formats and strategies that we have found to work well, as well as those that we think are still problematic, with the hopes that others might benefit from our experiences. 

Using Cognitive Testing to Evaluate the Validity of Question Answers

Jack Fowler and Carol Cosenza. Center for Survey Research. University of Massachusetts Boston.
For the most part, cognitive testing has been a strategy for identifying problems with questions.  Using a variety of methods, researchers have evaluated the way respondents understand questions and form their answers in search of potential sources of error.  At a recent workshop, a discussion of strategies for assessing validity led us to think again about the potential for cognitive testing to be used for the positive goal of collecting evidence that answers are valid as well as for the negative goal of finding evidence of question problems that need to be fixed.  To do this, while the same basic procedures can be used, there are some changes in protocols and the way information is recorded and analyzed that are needed.  
In our presentation, we will describe the protocols that we have been developing that we think will enable us to make cognitive testing more useful for evaluating question validity.  Specifically, we attempt to have interviewers collect information that will enable us to code the likelihood of error for each respondent at each step of the question answering process: question comprehension, information available, strategies used to adapt available information to form needed to answer a question and how information is turned into answers.  With this information, we are able to make an informed assessment of the likelihood of accurate reporting without external validation.  We also think these same changes may  make our cognitive testing results more reliable and credible.

Linking different testing methods using the example of census household survey 2011. The added value of combination.

Sophia Nebel, Federal Statistical Office (FSO), Germany,

Institute for Research and Development, Section “Questionnaire Pretesting / Data Collection Methods”

Questionnaires can be tested by different testing methods. Ideally, they are combined. Advantages of linking different testing methods arise from three general reasons – firstly, confirming the same results with different sources (triangulation); secondly, developing a well-founded and richer analysis of the pretest; and thirdly, opening up new horizons from different point of views. Consequently a two-step approach –qualitative and quantitative– has been applied for the Census Household Survey 2011. 

After a qualitative pretest based on cognitive interviewing to reveal respondents’ dealing with visual design, understanding of technical terms and problems with regard to contents a quantitative test has taken place, which consisted of a field test, follow-up records and interviewer debriefings. The aim was to find out how often certain problem like non-response occurred and whether different response formats (open or closed) might be used in the main survey. To sum up, the two-step pretesting approach was very helpful improving the questionnaire by different types of information. Additionally, the quantitative test provided an insight into organizational facets of fieldwork and how to optimize them. 

In this paper, I would like to show how and for what purposes different testing methods are combined, using the example of the Census Househould Survey 2011. Methodological findings from both pretest steps will be connected. 

The Justification for the continued role of questionnaire testing in an austere economic climate
Jayne Olney, UK Office for National Statistics

The benefits of the development of questionnaires using qualitative research methods can appear quite subjective.  Questionnaire testing can be a long and expensive process.  Add to this a poor economic climate in many countries and the funding available for surveys will reduce.
In the UK editing and imputation tends to be a preferred option (to address issues in data quality) compared to the resource intensive qualitative testing of a questionnaire.  The results of cognitive testing can appear subjective and the use of small purposively selected samples difficult to appreciate for some statisticians.
Until recently the emphasis in the UK has been on the benefits of improved questionnaire design on respondent burden (both perceived and actual).  Less attention has been paid to the reduction in resources (actual cost and staff time) that result from better questionnaire design.  There are real cost savings to be made through both the reduction of enquiries to the institution and the need for response chasing.  As well as a reduction in editing and imputation leading to potentially more accurate data sets.
This session will explore ways of developing effective arguments to evidence the value of qualitative approaches to questionnaire development, secure funding and generally raise the profile of qualitative research in a predominately quantitative organisation.

Key questions to be considered within the session are:
· How do we ensure that qualitative testing is sustainable through difficult economic times?

· How do we develop a fast, efficient and cost effective approach to questionnaire testing?

· How do we demonstrate such an approach to colleagues who may not appreciate the value of qualitative research?

We would like to debate these issues and hear the thoughts of others, including whether they have started this process.

Best Practices for Writing Cognitive Interviewing Reports

Heather Ridolfo. National Center for Health Statistics.
The implementation of the Q-Bank database was the first time standards for cognitive interviewing report writing was established within the U.S. Federal government. For submission to Q-Bank, reports are required to include a fully developed methods section, a question by question review and a copy of the actual questionnaire that was tested, as well as any associated instructions, forms or flashcards. At a minimum, methods sections of these evaluation reports must provide information on the survey title, survey sponsor, year the survey is fielded, cognitive test date, universe (i.e., population vs establishment surveys), the evaluation type (i.e., cognitive interviews), documentation (i.e., audio tapes, transcripts), pre-testing mode and field mode (i.e, self-administered, interview administered, etc.). Additionally, reports must provide enough detail in the results sections so that conclusions are sufficiently illustrated with empirically-based evidence. Despite these standards, there continues to be significant variability in the content of cognitive interviewing reports. The lack of comparability in report content limits our ability to do metanalysis of cognitive interviewing studies, and thus limits the advancement of the field. In particular, when reports lack detailed descriptions of the methodology used and/or rich description of the research findings it is difficult to assess the validity of the study. Additionally, studies cannot be replicated and verified by future researchers. 
In this paper I will discuss NCHS’ vision for report standards and provide examples of how variability in report content, and in particular how cursory reports, compromise the knowledge that could be gained through venues such as Q-Bank, and ultimately the advancement of the field. 

Do agricultural pretests differ from business survey pretests?

Sabine Sattelberger, Federal Statistical Office (FSO), Germany,

Institute for Research and Development, Section “Questionnaire Testing / Data Collection Methods”

While designing or updating agricultural questionnaires, the task of the subject-matter statisticians is nothing less than connecting two competing perspectives. Firstly, most of the agricultural forms in Germany are based on EU regulation and Eurostat variables have to be transferred into the national context. Secondly, although these surveys are compulsory, it is worthwhile to disburden the respondents in favor of high data quality. Forms should therefore be as close to daily farm routine as possible. On the whole, the main challenge in agricultural statistics is to choose statistically valid terminology that meets both demands. For including the respondents’ point of view, the pretesting section of the FSO mainly conducts cognitive interviews during company-site-visits.

There is a lot written about the different approaches for testing household and business questionnaires. In order to account for the special circumstances in enterprises, Tourangeau’s classical model of the response process has been completed with additional aspects like identification of the respondent and data availability (see e. g. Willimack/Nichols 2010). However, this advanced response model for businesses needs to be relativized for agricultural statistics, as several pretests at the FSO have shown. Particularities in agricultural business organization are to consider.

This presentation deals with challenges in testing questionnaires for agricultural surveys. Furthermore, it summarizes current best practices in Germany and gives some insights into particularities of this kind of pretest
More than the question-response process:  Cognitive interviewing as a method to examine how process and structure impact the collection of survey data

Stephanie Willson.National Center for Health Statistics.
Cognitive interviewing is typically thought of as a method to examine the question-response process associated with obtaining survey data.  This paper argues that the method can also be used for exploring how structure and process impact survey data collection.  In other words, it is not a technique that need be limited to studying how respondents interpret and arrive at answers to survey questions.  It can be expanded to study how other factors impact the process of obtaining survey data.  To support this assertion, an example of a project conducted by the Questionnaire Design Research Laboratory (QDRL) at the U.S. National Center for Health Statistics will be used to illustrate how the method was used to evaluate administrative data.

The QDRL study was an examination of data quality in birth certificates.  The process of collecting birth certificate data involves a Birth Information Specialist in individual hospitals abstracting information from medical records in order to complete a birth certificate worksheet.  The information on the worksheet is then forwarded to the states for processing.  Cognitive interviews were conducted with Birth Information Specialists representing 54 hospitals in 4 different states.  A primary finding was that there is great variability among hospitals in the data collection process.  Moreover, the way the process is structured by the hospital or the state impacts data quality.  The lack of standardization at many points and on different levels in the process resulted in data that are not comparable and draws into question the validity of certain items on birth certificate forms.

The cognitive interviewing method was very good at helping us understand the patterns of different processes by which the collection of birth certificate data takes place, where the process deviates from the federally recommended standards, and the possible causes of any error in birth certificate information.
How can cognitive interviewing methods contribute to the development of a mixed-mode data collection system?

Elisabeth Gulløy, Statistics Norway

In 2010, Statistics Norway started to plan for an introduction of web questionnaires in the Norwegian Labour Force Survey (LFS). In Norway, LFS is a mandatory panel survey using CATI as data collection method. The plan is to reduce costs along several lines: to offer a self-administered web questionnaire (developed in-house) as part of a mixed-mode data collection system, and also to introduce other measures for increased efficiency in interview activities and sampling procedures. 
Qualitative test methods were included in the project plan at an early stage, to prepare for a best possible mixed-mode development process. It was also supposed to end up with the design of a draft LFS web questionnaire. 

The qualitative study consisted of three testing rounds. First, the traditional questionnaire was subject to an expert evaluation. Second, a series of focus group interviews were conducted with participants from the LFS sample. Finally, cognitive interviews with LFS respondents were conducted. After observing a real LFS interview with professional CATI interviewers (but performed in a laboratory setting), we followed up by interviewing the respondents about the response process they had gone through immediately before. We also used behavioural coding to map interviewer-respondent communication.  

From start, the inclusion of three types of qualitative methods was meant to broaden the scope of the development project. To focus on survey weaknesses from different angles (questionnaire quality, survey communication, interviewer-respondent communication, response process) possibly shed light on several aspects of the data collection process. The paper will discuss how the findings from the cognitive interviews give us valuable information for the design of a new web questionnaire. We also discuss whether the findings support the need for a revision of the old questionnaire, and the possible consequences of this for data quality and data collection procedures. Finally we discuss the results of the qualitative study as such. 

The Granada Group Best Practice proposal for cognitive interviewing in cross-cultural/national surveys

José L. Padilla, University of Granada

Public bodies and private organizations around the world have recently disseminated or are working on best practices or guidelines to improve survey data quality provided by cross-cultural/national surveys. In addition, there is a need for best practices focused on cognitive interviewing on which practitioners survey and researchers reach a broad consensus. Focusing on the cognitive interviewing, the purpose of this paper is to present the Granada Group project aimed at developing detailed best practices for conducting cognitive interviewing in cross-cultural/national surveys. The Granada Group is an international coalition of survey methodologists interested in developing an evidence-based methodology for examining the comparability of survey questions within cross-cultural or multinational contexts. The Granada Group best practice project take advantage of the lessons learned while pre-testing Washington Group disability questions short set. For this pre-testing project, the Granada Group consisted of representatives from 7 different nations using 7 languages: the US (in English and Spanish), France, Italy, Germany, Portugal, Switzerland, and Spain. The paper present the outline of the Granada Group Best Practice  to stimulate discussions among QUEST meeting participants on the aims of the best practices, how to organize best practices in meaningful categories; main contents, etc.

Getting validity evidence by cognitive interviewing to interpret psychometric results

Isabel Benítez, University of Granada

Cognitive interviewing has become a habitual practice for identifying survey questions that could be problematic or potential sources of measurement errors. “Evidence based on the response processes" is one of the recent sources of validity evidence included in the latest edition of the Standards for Educational and Psychological Testing (1999). The Standards suggests resorting to the empirical and theoretical analysis of the respondents’ response processes in order to obtain evidence about the fit between the intended construct and the response process actually produced by the respondent. The main aim of this paper was twofold. Firstly, the study was intended to demonstrate how cognitive interviewing can be used to gather validity evidence on psychological testing, and secondly, to analyse the usefulness of the evidence provided by cognitive interviews for interpreting the results from traditional psychometric analysis. Results obtained by using cognitive interviewing to get response process evidence for a “family function” scale will be presented as an empirical example. The scale consists of 5 items in a rating scale format with 3 response options. 21 cognitive interviews were performed during the cognitive pre-test of the “family function” scale. Moreover, 28371 people responded to the Spanish version of the APGAR scale included in a national health survey. Their answers were used to analyse basic psychometrics which were computed comparing groups defined by the “type of home” variable. In the discussion, cognitive interviewing evidence was used to interpret differences in psychometrics for both groups of respondents. Lastly, pros and cons of the CIRF as a quality framework are pointed out.
Cognitive Testing of Health Related Quality of Life Questions with English- and Spanish-Speaking Adolescents

Alisú Schoua-Glusberg, Research Support Services

In recent decades, health researchers and organizations around the world have increasingly felt the need to assess how health impairments impact quality of life as the world’s population lives longer lives.  Over the last few years, for example, the United Nations’ “Washington Group” has been testing and refining questions for measuring disability internationally in national censuses.  The WHO’s Quality of Life assessment was designed in 1995 as the organization recognized the need to measure quality of life, defined as “an individual's perception of their position in life in the context of the culture and value systems in which they live and in relation to their goals, expectations, standards and concerns”. This paper reports on cognitive testing of a battery of nine health-related quality of life questions with English- and Spanish- speaking 12-17 year olds carried out for the Centers for Disease Control and Prevention.  From our work with adolescents we have learned that their views on physical and mental health, on risk behaviors, on health care, and related topics sometimes differ substantially from those of older groups.  From our work with Hispanics, we have learned that cultural views have strong effects on attitudes about health and views about how physical and mental health relate to each other.  However, we did not know how these views may affect adolescents’ interpretation and cognitive processing of these nine questions.  Do these items act as comparable stimuli for teenagers and adults?  Are they comparable or equivalent items in translation?  How do adolescents interpret the concept of HRQOL?  Do the questions tap into that concept for this population?  The paper addresses these basic questions.  

Questionnaire Testing in a Hurry – Statistics Canada’s 2011 Census of Population Redesign

Paul Kelly, Statistics Canada
During the summer of 2010 the Canadian Census of Population was the subject of much media attention. The Federal government’s decision to eliminate the mandatory long form census caused a national discussion about the role of the Census. Not only did the changes affect the public’s perception of the census but it also affected the logistics associated with the paper questionnaire. The Questionnaire Design Resource Centre was asked to examine the impact of the changes with respect to the public’s response to the media attention and the ability of respondents to complete the new format of the short questionnaire. This paper will discuss the methods used to test the new form. Several versions of the form were tested including various placements of instructions, symbols, and the use of colours. Testing was completed under a rigorous time constraint and with the pressure of potential increased non-response. This paper will demonstrate how subtle differences in format can have great affects on both measurement error and public perception.

Developing Electronic Questionnaire Guidelines at Statistics Canada:  Issues and Challenges
Dave Lawrence, Statistics Canada
The use of multi-mode collection, in particular the recent use of self administered e-questionnaires in Statistics Canada surveys raises new challenges.  To ensure the collected information meets our quality requirements, special care must be taken in the conceptual framework for e-questionnaires.  A corporate solution is currently being explored and developed. This paper provides a brief overview of some of the issues faced by subject matter program areas, collection system developers as well as questionnaire design experts.  

What projects are ongoing in the Statistics Finland’s Cognitive Laboratory
Marjaana Järvensivu, Statistics Finland

The aim of the presentation is to inform about the testing project currently being conducted in the Statistics Finland’s Cognitive Laboratory. The presenter is involved in the pretest of the Finland Adult Education Survey.
An investigation into the use of mixed mode data collection methods for UK business surveys

Catherine Bremner, Office for National Statistics

The Office for National Statistics developed an online version of the Capital Expenditure Survey (Capex). Capex is sent to selected UK businesses on a quarterly basis and it collects information on capital expenditure broken down by asset.

The online version was launched as part of a pilot exercise to investigate the feasibility of using mixed modes of data collection.  The results were inconclusive, with response rates for those businesses selected for internet-only completion being lower than anticipated. The result for the optional internet group showed paper was still the most popular option, with over two-thirds of businesses returning via this mode.

Respondents were contacted after returning their data and asked ‘how they decided what mode to use?’ The data showed that there were several factors that caused respondents to use paper self complete instead of internet and vice versa. Several issues were identified including ‘functionality of the internet survey’.

This data collated identifies the importance of creating an internet based survey that businesses can easily use. Issues with usability can have a great effect on response rates and question failure rates.
Experiences from qualitative testing on the Labour Force Survey in Norway – the interviewer’s role

Kari-Anne Lund, Statistics Norway

Which implications do we witness when we remove the interviewer from the data collection process? To what extent does the existence of the interviewer-respondent relation contribute to quality and precision in the Labour Force Survey (LFS)? What kind of challenges do we meet on our way towards transforming a traditional CATI interview into a web survey?
The test project has been part of a development project in Statistics Norway to prepare the LFS for a mixed-mode solution, combining a web questionnaire with CATI. The project objectives are several: to make LFS more cost-effective, to offer a web solution for those respondents who prefer that, and at the same time keep, or preferably increase, survey quality. In Statistics Norway, the LFS development project is seen as an important step in the transformation process to put social surveys on the web. Expert appraisals of LFS questionnaire, focus groups and cognitive interviews with respondents have served as test methods in a broad qualitative study.

In this paper I will present the test results regarding the relations between interviewer and respondent. Some of the findings represent challenges for the web survey model, and I will discuss these challenges with reference to what is regarded as best practice on survey design today. The following issues are particularly interesting within this sphere: 

· The respondent regarded as an interview person or interview object?
· The interviewer’s contribution in measurement quality and precision: when does it work – when does it not? 
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